


























Broadening the appeal of the Show was a principal objective of successive 
Secretaries and Chief Executives - Thomas Plowman, J G Yardley, Lord Darling, 
John Davis (retired but still very active in the cause of the Society), and most 
recently, Simon Firth. Between 1947 and 1958 attendance topped 100,000 in eight 
years, that of the Cardiff Show in I 948 exceeding 160,000. These figures should be 
compared with the farming membership of the Society which, in 1948, totalled 
only 2,750, and membership fees which accounted for only 10 per cent of the 
Society's annual income. 

The public is a fickle mjstress, and in the post-war period competition between 
summer events for her attention was intense. She demanded ever more spectacular 
attractions and opportunities for spending money - on craft goods, knitwear and 
farm produce. this together with a whiff of the countryside and pinch of traditional 
rural life. The Showground came more and more to resemble a vast stage. The low 
standard of public facilities, the high and 1ising cost of contractors' bills, and the 
difficulty in finding sites with ample car-parking, persuaded the Society of the need 
to follow the example of the Royal and the Yorkshire and invest in a permanent 
showground. The site at Shepton Mallet met most of the criteria, while at the same 
time providing an administrative headquarters. The first show to be held there in 
1965 attracted 60.000 visitors, rising to over 100,000 by the mid-70s, and to 
150.000 in 1999 and 153,000 in 2000. 

A permanent headquarters helped redress what many members had long regarded 
as an imbalance between the Society's agricultural and non-agricultural activities, 
to the neglect of the farmer. The new site allowed specialised agricultural events, 
demonstrations, seminars and conferences to be held throughout the year. Perhaps 
more than at any time since the late nineteenth century, the Society was offering a 
direct service to farmers, and becoming centrally involved in farming issues, such 
as diversification and animal disease. Since the British Food and Farming Year in 
1989, greater interest has been shown in food manufacture and marketing as part of 
the extended food chain. 

For many thousands of people in the West Country and further afield, the Royal 
Bath and West Show is a meeting place of town and country. For farmers, it remains 
a traditional occasion on which farming achievements can be viewed and evaluated 
by peers and the wider public, and old acquaintances renewed. As at its founding 
over 200 years ago, it remains a uniquely British institution. 

Tbe words of the Earl of Lansdowne in his Presidential address at the Centenary 
Show in 1877 are as relevant today as they were then: 

"We, in this association, arc in a ce11ain sense both young and old. We are old 
in having lasted over these 100 years. We are young, as I am convinced we 
have before us a long future of usefulness and vitality." 
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